Paper / Subject Code: UBCOMESI 501 / Advertising-I

Q.P.CODE-00000321

[Time:3.00 Hrs] [ Marks:100]

Please check whether'you have got the right question paper.

N.B: 1. All question are compulsory.
2. Figures to the right indicate full marks.
3. Students answering-in the regional language should refer.in case of doubt to the main

text of the paper in English.

Q.1 A.Select most appropriate answer from the options given below. (‘Any 10) 10 Marks
1)The word Advertere comes from -----<- language
a)Latin b)French,c) Spanish, d) Hindi
2)Advertising is an element of -----
a)Promotion mix ,b) Place mix ,c) Market mix, d) Price:mix
3) ---- is a commercial activity
a) publicity , b) advertising , c) propaganda, d)-announcement
4)---agency operates like an ad department of an advertiser
a) Full service, b) Global,¢) In house, d) National
5)An advertising agency-is an ------- organization
a) Independent, b) dependent , c)supporting , d) foreign
6) False statistics'is a form of -------- advertising
a) Unethical, b) ethical ,c) Social, d) political
7)Advertising has----effects on the'society
a)Positive,b) negative,c) both Positive and negative, d) No effect

8)Social advertising is also known as------- advertising
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a) Political, b) Probono, c) Institutional, d) Global
9)ASCI code is applicable to'misleading ads on-----

a) All media,b) Television',c) Newspapers, d) Radio
10) DAVP is a nodal ‘agency of Government of-=--------
a) India ,b) China’, c) UK, d) Japan

11)----advertising promotes eco-friendly products

a) Green, b) Generic, c) Friendly, d) political

12) - advertising is growing at faster rate in India

a) Print, b) Digital, c) Radio, d) Television

State Whether the following statements are true OR false : (Any 10) 10 Marks
1.Creativity isiinseparable part of advertising .

2.Institutional advertising influences professional traders

3. Industrial advertising is directed towards the consumers

4.Global ad agencies have presence in limited number of countries

5.Client may remain with ad agency even when the agency provides inadequate services
6.Advertising does.not lead to economies of scale

7.All-advertisers adopt exaggerated claimsiin their advertisements

8.Advertising is hurdle in enhancing the value of the brand in the market
9.Advertising has a indirect effect on selling price

10.Brand crisis does leads to loss to the company

11.Brand loyalty and brand extensionare synonymus words

12. Social media has_neagtive effect on growth of market share of any company .

Answer ANY TWO of the following: 15 Marks
1.What are the benefits of advertising to consumers
2. Who. are the active participants.in advertising? Explain their role .

3. Discuss the classification of advertising on the basis of media .
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Answer ANY TWO of the following:

1.Discuss the various services offered by advertising agency to its clients .
2.What are the factors to be considered in selecting an ad agency ?

3. Explain the reasons of conflict between advertising agency and clients.

Answer ANY TWO of the following:

1. Discuss various untruthful advertising

2. Discuss positive and negative effects of advertising on customers..

3.Explain the effects of advertising on “production cost .

Answer ANY TWO of the following:

1.What is brand image ? Discuss how it can be developed .

2.What is ‘rural advertising, Discuss its various aspects.

3. Discuss the various strategies of managing brand crisis

Write short notes on ANY FOUR of the following:
1. Components Marketing communication

2. Features of advertising

3.Remedial measures to overcome client turnover
4. Importance of truth-in advertising

5. Advertising standard council of India

6. AIDA model
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